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Sign up for every social

What is Social Media?
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Tweet like mad ...
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Tgpe Benefit

User-Generated Content , instantly Publish
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« Get found
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T9PC O‘F Busiﬂess Matters Social Media:  Public Relations Advertising
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Time —% 3= Money

Works better for some than others )

There are other ways to Promote eﬂcectivelg Reach & Impact

Allocation of resources oo

Choose Your Battlegrouncls Bigges’t lmPact on Rcsults
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Be Where Your Customers Are

geography Aemograplﬂics Psgchographics behaviors

Location Numbers Thinking Acting
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lLearn About Your Customers

HOW TO FIGURE OUT
YOUR CUSTOMERS'
MEDIA HABITS

BLOCKDETA

Sign up at blockbeta.com
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Your Social Sites?
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Make the Match

adults

women %:1,

44% of women gecks?

aduits o 25% of adults,
%1% of ;l[ h'gh income, 30% urban, co”cgc
seniors aged 30-64 educated

http://www.pewinternet.org/2015/08/19/the-demographics-of-social-media-users/
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Percent of 20 to 35 Year Olds (US) With

No Account
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About - Suggest an Edit hot Like Videos Events
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Real Cstate K Don't assume angthing about your target

, , «
Claim Your Rogal Terrtory audience when it comes to social media
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Targeted: Relevance Trumps Volume Right Content | Audience | Size
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Niche PewResearchCenter pewinternet.org
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Hi Robbin, Snapehat s the Hottest Social Network Among US.Teens gt atista.com
71 of your fi ds are using TripAdvisor . SHEED  [JiEE
4 | mREE™ facebook IQ
Geography ———
Interest ! £ I I insights.rb.com
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} Browsers vs. bugers quantcast.com/ measure
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a lndustrg Associations

O Online Publications

O Social site directories

a Competitive Sites

O Inbound Traffic

O Search “niche social sites”

O Go local

Use Niche Sites, But Don’t
SpmﬁAvwaCWTboT%m
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®@tripadvisor

manta 4
mosaicHUB

-J—i—]iar to the Ground
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* Timely responses Onsite Data

<+ Traction?

- Damage control

W Hootsuite"

« Find fans or invites
« Feedback

+ Anecdotal historg
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BLOCKDETA

marketing
A Big Picture Approach to Small Business™

206-355-5929
infoeblockbeta.com
wwwblocl(beta‘com

Twitter.com/robbinblock
o Facebook.com/Blockbeta

amazon.com

© copgrigl']t Block Media LLLC 2007 - 2016

Trademarks and images are all owned bg their rcsPcctive owners.
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